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Vehicle product market corrections 
Course
Professor 
Date
Formatting of the paper 
[bookmark: _GoBack]	The most important corrections which I have made include the formatting of the paper to meet MLA guidelines. For example citation and referencing. Other areas which I have looked into include grammatical errors, spelling flaws, sentence structuring and so on. Further to that, all the paragraphs are formatted with indentation and the citation of each information absorbed from various authored whose pieces of work have been used in the study of this topic. Topics also follow each other in a presentable way and a manner which ensures a smooth flow of information. Other important areas which I have corrected include the language. For example, past tense, pronunciations and the general sentence flow. 
Image
	Placing of the images has been done in order to make the work presentable. Image positioning in the work is necessary in ensuring that work comes out clean and it’s enjoyable to read by the audience. The best images which are of high quality have been placed in the paper in order to ensure that the right information and demonstration is achieved.
Proofreading and editing 
	When polishing the work, I have read it multiple times in order to capture any flaws such as grammar, spelling mistakes, sentence structuring and so on. In order to ensure that quality polishing is done, I have engaged my close friends to look into the work and notice any flaws and make suggestions on what can be done to correct it. 
	In conclusion, I have ensured that my work is not plagiarized by checking with plag-software in order to eradicate similarity. This will ensure that my work meets MLA guidelines and scholarly ethical standards. I have also added additional information to the work in order to aid in future research in the topic. Giving out research leads is part of ensuring that there is progressive recovery in the topic given that research is among the critical thing that one should take into consideration while in the processes of purchasing a vehicle brand. This help one to collect detailed information about the brand he/ she is ready and willing to buy. 

